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Should the Federal government continue to classify marijuana as an illegal drug? Why or why not?
Yes. I think that without legalizing marijuana, the government wastes a lot of resources in investigation, arrest, conviction, and incarceration of smugglers as opposed to violent and hard criminals. The reduced mandate of the criminal department will also effectively reduce the population in prisons, which are currently overcrowded, and promote addiction therapy. The regulations that legalize marijuana will also provide the government with additional income through taxation. Legal marijuana will also impact the community by changing their mindset towards the drugs, and hopefully, a change in attitude towards addiction. The drug is also a crop and will provide jobs in agriculture, manufacturing, transportation, and retailing. Marijuana also has THC and CBD compounds that are very effective in relieving pain. Therefore, its prescriptions would reduce the current opioid epidemic in America. 
Discuss the economics costs/benefits of this policy change. 
Legalization of marijuana in the state of Colorado initially allowed for medical institutions to either convert to a recreational sale or sell for both medical and recreational purposes within the same space. Retailers for recreational marijuana produced 70% for their stores within the retail premises. The marijuana enforcement division within the state of Colorado implemented a tracking system trace the production of the drug and any case of contamination. Colorado also levied a 25% tax on recreational marijuana, making it one among the many heavily taxed commodities within the state. The expected returns generated from the levy by 2014 were projected to be $16 million. Other local authorities also increased the tax revenue, such as Denver which imposed an additional 7.32%. The state distributed the tax revenue to the regulatory oversight, public schools budget, law enforcement, substance abuse treatment, public health, and public safety. Producers also invested in edible marijuana products. The legalization also benefited public relations firm, who served as the advertisers for the retailers of marijuana products. The regulation required the channels had to refrain from addressing populations below the age of 21. The government also collected revenues in the form of licenses for retailers, cultivators, producers, and medical premises. 
What opportunities do you see for private enterprise to profit from this new industry?
Other than the nurseries and dispensaries for the growing and selling of marijuana products, investment in laboratories would prove useful. Given that the levels of THC and CBD have varying effects per person providing tested products with content displayed ill improve the current market share for investors. The private enterprises may opt to invest in coffee shops, whereby some commodities may be prepared using marijuana such as beverages and cookies. Another essential investment is in public relations. The advertisers may make use of software with an algorithm that sets the age limit and targets digital adverts to probable clients. Marijuana and additional products still need to be transported from nurseries to manufacture plants and laboratories, and from manufacturer to the point of sale. The transportation provides an investment opportunity for logistics and supply chain companies to facilitate the movement of the commodities. Legal representatives have an additional means of income through employment or case basis to advise and protect businesses through the regulations enforced during the legalization of marijuana. Private investors may also form alliances or mergers that houses the entire operation under a single brand. 
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